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ROADMAP
TO EXECUTION:

Driving User
Engagement
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From Brainstorming to

Actionable Strategies

©

Strategy
Development

- Objective Setting
- Audience Analysis
- Channel Selection
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From Brainstorming to

Actionable Strategies
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Planning and
Preparation

- Budget Planning
 Timeline Creation
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From Brainstorming to

Actionable Strategies
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Execution

- Campaign Launch
« Content Creation




D) creative

From Brainstorming to

Actionable Strategies
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Monitoring and
Optimization

- Performance Tracking
- Feedback Loop
- Continuous Improvement
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From Brainstorming to
Actionable Strategies
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Evaluation and
Reporting

- Impact Assessment

» Reporting



